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Above:  Toby and Jo G go worldwide with their hip hop broadcasts

The Street 
Factory goes 
global
A switch from the physical to the 
online during the coronavirus lock-
down proved a great move for Jo 
and Toby G and the ‘family’ they 
care for.

In a normal week the couple who 
founded the Hip Hop Social Collec-
tive at the Street Factory in Sawrey 
Street would mentor and connect 
with about three to four hundred 
people onsite.

Working from their theatre in an 
old factory, they use hip hop music 
to provide social, community and 
personal care to young and vulner-
able people.

Since the beginning of the lock-
down in March they moved online 
providing daily, and sometimes 
hourly, essential support via Face-
book and other virtual channels 
from their home.

Their ‘Stayathome’ service which 
includes wellbeing support, men-
toring, dance and fitness classes 
has proved a huge success and 
now thousands of people world-
wide tune in.

Jo said: “The Stayathome require-
ment is tough for everyone in dif-
ferent ways, however, the personal 
struggles and challenges facing a 
number of the people in our ex-
tended Street Factory family are 
made even more significant, and 
present, than ever before.  And we 
are determined to be there more 
than ever for these people in this 
heightened time of need.

“We immediately set-up Street 
Factory HQ from our own home, 
and cracked on with adaptations to 
our weekly classes, services, men-
toring and schedules.  Like every-
one, we’ve been working around 
having all six of our own children at 
home as well as being even more 
present in new ways for our com-
munity and service users.”

Toby, who was awarded an MBE in 
2018 for his outstanding communi-
ty work, said: “Being connected to 
our Street Factory family is a huge 
part of who we are and why we ex-
ist.  

Continued on Page 4 >

Help our recovery from Covid-19

The Millfields Trust is planning 
another inspiring building in 
Union Street that will function as a 
community hub.

The building, currently named 
Block D, will be built to a sustainable 
and environmentally sensitive 
design and make the Stonehouse 
community’s needs a top priority.

When completed, the £10m 
multi-storey project will have 
affordable accommodation with 
1, 2 and 3-bedroom apartments, 
a community hub and café. The 
upper floors will be landscaped so 
they can also create outdoor space.

The building is key to the 
continuing regeneration of Union 

Street and part of Plymouth City 
Council’s Resurgam economic 
development project.

Millfields is planning extensive 
consultation with residents before 
the building design and function is 
finalised to make sure it is exactly 
what the community requires.

Trust chief Executive Roger Pipe 
said: “When the Trust built Genesis 
in 2015 it was intended as the 
name indicates, to be a beginning.  
A beginning for many things, one 
of which is the development of the 
whole of our site. Whilst it has taken 
us a while, we are now planning the 
next phase in earnest. 

“A grant awarded from Homes 

England has enabled the Trust to 
look at how we can develop what 
we hope will be a hub for the 
community.  Our hub will be a place 
where people work, have access to 
services and of course live, and it is 
the last bit that we are focusing on 
now.

“We are all aware of the need 
to provide new housing across 
Plymouth, and it is the provision of 
good quality housing that we want 
to provide in our development. We 
are working on feasibility plan that 
will explore if we can build on our 
HQ site and if so, what would we 
put there and how can we make it

Continued on Page 4>
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Council takes action over dog fouling
City residents and businesses are 
being asked for their views on the 
review of a Public Space Protection 
Order (PSPO) designed to reduce 
dog fouling.

The Council is proposing changes 
that include fining dog owners 
who don’t pick up after their dog, 
as well as extending the dogs on 
lead zone in Central Park. A change 
to dog controls on sports pitches is 
also in the plans.

Councillor Sally Haydon, Cabinet 
member for Customer Focus and 
Community Safety, said: “I’m a 
dog owner and people who do 
not control their dogs or pick up 
after them give the rest of us a bad 
name. 

“Residents are constantly telling 
us that we have to clamp down 
on dog fouling, and we think 
that by continuing to have these 
controls and by making these 
changes to our current PSPO, we 
will encourage behaviour change 
in the very small pocket of the 
community who let the rest down.

“It is really important to note 
that none of this is set in stone. 
We’ve put these ideas, which we 
think will be to the benefit of 
everyone, together and it’s now up 
to residents to let us know if this is 
what they want.”

Although the proposed new 
PSPO is largely the same as the 
original, there a few significant 
proposals being put before 
residents.

The first would make it an offence 
to be out with a dog without 
means to pick up after it. 

This policy has been successfully 

Plymouth City Council is planning 
to restart its garden waste 
collections by Monday 24 August, 
or sooner if possible.

The service would normally 
have started up in April but had 
to be paused due to COVID-19 
restrictions and the need to 
prioritise the city’s essential bin 
collections with reduced staff.

With revised guidance 
expected to be announced by 
the Government in the coming 
weeks, the authority will restart 
collections by Monday 24 August 
at the latest.

Councillor Sue Dann, Cabinet 
Member for Environment and 
Street Scene, said: “We know 
Plymouth is a city of keen 
gardeners and that people want 
to get rid of their waste but 
ensuring that residents and crews 
are safe has to be our number one 
priority.

“Garden waste collection isn’t a 
statutory service, but we want to 

Garden waste

What you say about 
living in Stonehouse

“I love our 
heritage”

Union Street 
research

Above: the beach adjacent to Strand Street and the Cremyll Street Playground

reintroduce it as soon as we can 
do so safely. We are expecting 
updated health and safety 
guidance to be issued over the 
coming weeks and hope to be able 
to restart rounds by 24 August at 
the latest.”

Residents who haven’t already 
registered for the service are being 
strongly encouraged to. 

Online registration will open 
again on 1 July.

Councillor Dann added: “By 
registering, residents will help 
us understand where there is 
the most demand and plan our 
rounds in the most efficient way. 
As well as helping to keep crews 
safe, that also helps us reduce our 
fuel emissions – saving time and 
money and reducing our carbon 
footprint.”

Further details will be announced 
as soon as they are confirmed. 
In the meantime, people are 
encouraged to compost at home 
or take their garden waste (not 
soil or rubble) to Chelson Meadow 
recycling centre.

Litter fines
More people have been fined for 
littering offences at Plymouth 
Magistrates Court.

The offenders were all given fixed 
penalty notices by the Council’s 
environmental enforcement 
officers, who witnessed them 
dropping litter on the city’s streets.

Eleven received a fine of £150 
and were ordered to pay costs of 
£200 and a victim surcharge of 
£30. Another was given a fine of 
£50, costs of £100 and a victim 
surcharge of £30, because of 
mitigating circumstances. 
The two that pleaded guilty and 
were given fines of £120 and 
ordered to pay costs of £100 
and victim surcharge of £32. The 
original fixed penalty notice was 
for just £100.

The fines have to be paid within 
28 days and all those convicted 
carry a criminal record.

Councillor Sally Haydon, Cabinet 
member for Customer Focus and 
Community Safety, said: “Littering 
is disgusting. We shouldn’t have 
to put up with it and we don’t. The 
message from me is always the 
same - if you drop litter expect to 
be punished. If you don’t pay up, 
expect to see us in court.”

A researcher from Birkbeck, Uni-
versity of London is investigating 
the relationship between various 
arts, cultural and community or-
ganisations around Union Street. 

Former city resident Henry 
Mulhall is studying how various 
forms of language operate and 
function between individuals and 
organisations is keen to hear your 
views.

He says: “The research comes 
from a kind of scepticism over how 
certain words are used in relation 
to art and culture. Terms like ‘com-
munity’, ‘public’ and ‘engagement’ 
are thrown around like they’re one 
thing like there’s a single public or 
a thing that is called culture. 

“I’m interested in finding out 
how big national organisations 
like The Arts Council use language 
and how that relates to how local 
grassroots organisations such 
as Nudge use language – does 
community mean the same thing 
to both? 

“I believe strong communities, 
healthy publics and relevant cul-
ture all come from diverse people 
collaborating, and for me, this is 
based on how well people can 
communicate.

“Over the last 15 years, Plymouth 
has become a recognised cultural 
destination. Events like The British 
Art Show, We the People Are the 
Work, The Atlantic Project and 
Plymouth Art Weekender made a 
big splash on a national scale. They 
drew people to Plymouth from 
across the country. Such events 

rely on collaboration between 
Plymouth residents and national 
investment. I’d like to find out 
what kind of lasting change such 
alliances can make, how they can 
be more powerful for people who 
are often marginalised.

“Union Street acts as a kind of 
microcosm of how national policy 
and investment interact with local 
grassroots efforts to influence 
change. Although there is great 
hardship, there is, simultaneously, 
a community effort to lift the area 
up - take The Stonehouse Voice 
for example. I want to understand 
how culture can affect change by 
paying attention to local voices.

“My aim is to work with local 
organisations like Nudge, Karst, 
CAMP, Imperfect Cinema and RIO 
(to name a few) to understand 
how they communicate with each 
other. I know these groups are all 
well versed in national-level policy 
language, but I’d like to under-
stand how casual talk, chat and 
gossip also influence the way in 
which they work”

Contact Henry at hmulha01@
mail.bbk.ac.uk

Information 
wanted
Local history researchers are 
seeking information from anyone 
connected to the Lyneham family, 
who might have any information 
regarding Joan Lyneham’s 
personal history and pioneering 
research.

Historians know that Lyneham 
was born in 1912 in Plymouth and 
her father worked at Andrew’s 
World Renowned Picture House on 
Union Street (pictured below). 

She presented a lecture at the 
annual sitting of the Plymouth 
Institute for the promotion of 
Science, Literature and the Liberal 
Arts, which was based at The 
Athenaeum in 1939. 

Her lecture was entitled Sonic 
Anomalies: A New Theory on 
Sympathetic Resonance.

If you have any threads of 
information please contact 
the Fimtec Research Group 
(lynehamcollection.com) at 
lynehamcollection@outlook.com. 

adopted in other areas across the 
country and will encourage the 
small minority of dog owners who 
flout the law to do the right thing.

Another proposed alteration 
concerns where dogs should be on 
a lead in Central Park. 

The review is significant to 
Stonehouse residents who have 
called for a ban on dog fouling on 
the beach adjacent to the slipway 
at Strand Street and the Cremyll 
Street Playground.

A small number of people 
regularly exercise their dogs there 
and often don’t clear up the mess 
leaving children who play on the 
beach at low tide in danger of 
contamination.

Do you think parts of Stonehouse 
should be subject to a PSPO? 
Contact the Stonehouse Voice 
with your views—email us at 
stonehousevoice@gmail.com
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to secondary school. It’s these sorts 
of opportunities that make a huge 
difference, and which we wouldn’t 
have been able to have without 
being part of Reach South.

Q: If we were talking to you in 12 
months’ time, what would life at 
Millbay Academy look like?
We expect the school to have 
completed a successful year 
following the pandemic lockdown. 
The issues of weakness identified 
in the previous inspection will 
have been addressed and children 
will be making far better progress 
and be on their way to gaining the 
qualifications that will take them 
forward into the next stages of 
their education. 

The focus will be on learning 
in an environment that is calm, 
safe and vibrant. We hope that 
pupils, parents and staff will enter 
the building and be proud of the 
children’s achievements, whether 
they be their academic studies, 
artistic activities, music or sports.

The school will have its values 
established and a sense of 
opportunity and high expectations 
for all children. Our vision is to 
develop well-rounded, confident 
and responsible individuals who 
aspire to achieve their full potential. 
We will do this by providing a 
welcoming, happy, safe, and 
supportive learning environment 
in which everyone is equal, and all 
achievements are celebrated.

Positive change at the Red House

Above: Fiona Kelly (left ) and Polly Lovell (right) with Millbay Academy pupils

Q: There’s been a lot of noise about all 
the changes at the academy, can you 
talk us through what’s changing?
Quite a lot! Whilst Plymouth 
School of Creative Arts had a lot 
of passionate people supporting 
it, the education that was being 
offered was not of a good enough 
quality, and students were leaving 
with poor qualifications as a result. 
Ofsted also graded the school as 
‘Inadequate,’  which is the worst 
grade you can get.

It was clear that things had to 
change. We have a new leadership 
team, new values, a new curriculum, 
a new uniform - and of course a 
new name.

We are keen to keep the arts ethos 
alive and well in Millbay, but that 
has to be part of a broader and more 
balanced curriculum that gives 
proper time to core subjects so that 
when students leave us, they have 
more opportunities open to them.

Q: Lots of families will find the move 
to a uniform quite a change – what’s 
your message to them?
We know change is difficult and 
we have wanted to give parents 
as much notice as possible. It will 
be introduced after the half-term 
break in the autumn term at the 
start of November, and we’re not 
mandating it for Year 11s as we 
recognise that they will only be 
wearing it for two terms before 
going on exam leave.

 The new uniform is very smart 
but also hard-wearing, and we 
hope it will instil a sense of pride 
and identity in the academy. 

Wearing a uniform is part of 
school life for most children, as well 
as feeling a sense of belonging, it 
also supports safety and equality.”

Q: The creative arts have been central 
to life at the academy since it began 
– you are on the record as saying the 
commitment to the arts continues, 
but what will this look like at Millbay 
Academy?
That’s absolutely the case. We 
recognise that a group of very 
passionate people came forward 
to set up the school at the outset 
and that creative arts were central 
to their vision. We are committed 
to ensuring that arts continue to be 
part of life at Millbay, through our 
commitment to creativity as one of 
our values; to gain the Arts Mark; 
to give students opportunities to 
enhance their cultural capital by 
working with creative partners 
including Plymouth College of Art.
Although the name has changed, 
we are still committed to ensuring 

creativity is at the heart of what we 
do. Our Chair of the Intervention 
Board, Nick Buckland OBE, is 
also the Chair of Theatre Royal 
Plymouth and KARST,  the city and 
regions leading visual arts facility.

Our approach will be about 
instilling a sense of discipline in the 
arts - based on an understanding 
that it takes time, patience and 
technique to become an artist.

Dr. Stephen Felmingham, from the 
Plymouth College of Art, continues 
as a member of our school board 
to ensure our continued close 
working relationship with PCA. 
Additionally, our new co-Head, Polly 
Lovell, comes from a creative arts 
background and is working closely 
with the creative arts faculties to 
ensure that our students get a 
world class offer within this sector.

When talking  about his role 
on the governing board Dr. 
Felmingham says the greater 
part of this role is to help drive a 
continuation of a creative focus 
for the school, which takes the 
form of commitment to the STEAM 
(Science, Technology, Engineering, 
Arts and Maths) agenda, with the 
inclusion of the arts at the centre 
of the  curriculum. This is viewed 
as a distinctive ingredient in what 
Millbay Academy will offer.

Q: There’s a fair bit of suspicion 
about what it means to be part of an 
academy trust, what does it mean 
in practice to be part of Reach South 
Academy Trust?
Academy trusts are not well 
understood - they are basically 
families of schools that are 
supported by a trust that provides 
a range of services, ranging from 
school improvement and training 
through to HR and finance.  

The trust focuses on providing 
support to each of the academies 
in the family so that we can all focus 
on our core role of educating our 
pupils.  

Reach South is also able to access 
all sorts of funding that we wouldn’t 
have been able to - for instance, 
we have a £4m grant from the 
Department for Education to make 
our buildings fit for purpose and 
there will be a major refurbishment 
programme going on in the new 
academic year.

We have just heard that Millbay 
Academy and UTC Plymouth will 
be benefiting from a £78k grant 
from the Youth Endowment Fund 
to support 12 mentors in each 
school who will each work with 
Year 7 pupils, helping them to 
make the transition from primary 
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Writing and Ideas Workshop
Coming soon - email stonehousevoice@gmail.com for more 

details or to register

Things have changed at the landmark red building in Millbay. 
On July 1 the School of Creative Arts unveiled its new name: 
Millbay Academy. Polly Lovell and Fiona Kelly, the new 
co-Headteachers , together with Executive Headteacher 
Chris Toye, are driving change and improvements and were 
happy to share their vision for Millbay Academy in a Q&A
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Royal William 
Yard returns to 
near normal

Saving the bees by bike

Three new businesses that had to 
close abruptly have now opened 
fully at the Royal William Yard 
following the lockdown.

The Steel Brew Co which launched 
weeks before the national closure 
is now open for bookings for 
groups of up to eight and takeaway 
purchases between noon and 6pm, 
Wednesday to Saturday. Local 
deliveries are also still running. 

The Hook & Line is the new 
seafood restaurant that also 
launched during the lockdown. 
It is now open from 10:30am for 
pastries and coffee, ahead of its 
lunch and dinner menu. 

Enhance Aesthetics and Wellness 
started up in February and is now 
up and running again offering 
a variety of beauty and spa 
treatments. Enhance’s Charlotte 
Thompson had worked through 
the pandemic leading a clinical 
tracking team during the crisis.

Many of the restaurants are now 
offering the Government’s initiative 
to give diners a half price discount 
when they eat out in August.

The new ‘eat out to help out’ 
initiative will give customers 
money off – up to £10 each – 
when they eat out from Monday 
to Wednesday during August at 
participating venues. 

There is  a new  ‘Re-opening’ 
section on the Royal William Yard 

website that provides more detail 
so visitors can plan ahead and 
understand what to expect.

 Bistrot Pierre: both the restaurant 
and its boutique B&B, Rooms Bistrot 
Pierre, are open. New measures 
including cashless payment, fewer 
tables and extra staff training have 
been introduced to the restaurant, 
which is now open daily from 8am-
9:30pm for breakfast, lunch and 
dinner. 

Seco Lounge reopened with a new 
summer menu. One innovation is 
an app and QR code on the new 
menu that enables customers to 
order and pay by phone. There 
will be less seating to allow for 
social distancing, extra cleaning, 
health checks and masks for staff. 
Takeaways are also available.

 Wildwood is open for dining in, 
takeaways and delivery. There are 
new opening hours in place (check 
its website) and tables are arranged 
indoors and outside to allow social 
distancing. There is also a waiting 
area for collections. 

Wagamama is open for takeaway 
and delivery. Click and collect and 
Deliveroo options have operated 
through the lockdown. Check the 
website for an announcement of 
when the dining in service resumes.

The Le Vignoble wine bar has 
reopened and is continuing its 
delivery service, introduced during 
the lockdown. Customers are asked 
to call (01752 222892) in advance 
to book a table. No indoor seating.

Prezzo reopened on 16th July; 
booking available on its website.

Other retailers and service 
providers including YOKE The Salon 
and Identity Fashion are also back 
in action. Plymouth Boat trip ferry 
service, South West SUP and ACE 
Swimming are all operating as well.

Pollenize, the community company 
that is saving the UK’s black 
bees has strengthened its green 
credentials by using an eCargo bike 
(pictured above).

Matt Elmes and Owen Finnie 
will use the electric bike to look 
after their urban beehives that are 
spread across the city.

Plymouth City Council has 
supplied the eCargo bike after 
securing £123,500 from the 
Department for Transport’s eCargo 
Bike Grant Fund, administered by 
the Energy Saving Trust, as part of 
a £136,500 investment in eCargo 
bikes for Plymouth.

The grant enabled 26 eCargo 
bikes to be introduced across 22 
Plymouth businesses, including 
the Council, by November 2020, 
with each company being awarded 
£4,750 towards the cost of a bike.

Other local organisations who will 
receive an eCargo bike include:

Fotonow CIC, who are based in 
the Royal William Yard, will use the 

bike to carry camera equipment, 
forming part of their climate 
emergency response.

No Whey! CIC, who operate from 
the Clipper, Union Street, plan to 
use one to sell food to people in 
the community, creating a heated 
cargo compartment that will keep 
food at a safe temperature for them 
to be able to bike the food to where 
it is needed. 

Snapdragons CIC are hoping the 
eCargo bike will enable them to 
make deliveries to service users 
who may not otherwise be able to 
participate in their projects. 

Dom Moore Photography will use 
the bike to deliver photographic 
services across the city and the 
wider area to reduce the number of 
vehicles on the city roads

Mutant Labs, who are based in the 
Royal William Yard, had previously 
trialled an eCargo bike and want 
to be ambassadors for the bikes in 
Plymouth.

Royal Adelaide Arts and Yoga  of 

Adelaide Street, propose using the 
bikes, in liaison with Plymouth-
based artists, to collect and 
deliver artwork for exhibitions and 
equipment for workshops and 
classes as well as designing a ‘shop’ 
that will fit into the cargo box on 
the bike for use at markets and 
festivals throughout Plymouth. 

 Meanwhile Pollenize continued 
to manage and maintain their 
colonies of bees throughout the 
pandemic. 

With the help of the Rank 
Foundation emergency fund they 
also launched their online seed 
shop which can be found here 
https://www.pollenize.org.uk

They are currently planning 
to exhibit at the Plymouth 
Art Weekender this year in 
collaboration with Art & Energy 
CIC and are in discussion with the 
infrastructure team at Plymouth 
City Council and The Green Minds 
initiative to make nature more 
visible in our urban environment.

<Continued from Page 1
“They all tell us that it’s comfort-

ing to still feel a part of our com-
munity and it makes them feel less 
isolated, as isolation and associat-
ed vulnerability is already a major 
issue for a number of the members 
of our Street Factory family.”

As the weekly viewing figures 
increase, the couple have received 
emails from across the US and 
Europe, especially from elderly and 
lonely people, to say how much 
they enjoy the service.

And in a second round of good 
new, Arts Council England has 
granted them charity status after a 
two-year campaign.

The status will allow for an even 
greater impact to help the people 

in the community who need it the 
most through fundraising, funding 
streams and gift aid to increase its 
capacity to help in new ways that 
will really make a difference for its 
members. 

Jo said: “We are beyond excited 
about the direction we are now 
taking Street Factory in. Becom-
ing a charity means so much as it 
opens doors that we previously 
have not been able to open and 
will help us achieve our goal: to 
support more people in the com-
munity. 

“We want to continue to help our 
family by giving them independ-
ence, pride and empowerment 
through hip hop and a positive 
environment. Everyone, no matter 

your background, abilities or start 
in life, deserves the opportunity to 
access positive activities and talent 
should be nurtured to grow. 

“The foundation to all the work 
that we do here is based on five 
pillars that we value above all else: 
respect, peace, love, unity and fun. 
This will also be the foundation 
to the charity and will do exactly 
what it says on the tin.” 

As a Community Interest Com-
pany (CIC), Street Factory is much 
more than a dance studio that 
trains and entertains. Its transform-
ative work utilises the five pillars 
of hip hop: dance, DJing, graffiti, 
rapping and knowledge of self to 
deal with the issues and challenges 
facing their community.

Delivering hip hop care online

The Steel Brew tap room in the Melville

<Continued from Page 1
work for all of the community.”

The Trust has engaged experts 
to assist and advise it who will in 
the coming weeks and months 
be speaking to as many people as 
possible about its proposals. 

Roger Pipe added: “We want to 
hear from residents about their 
feelings for the area, and what 
new services, if any, are needed. 
What should a new building look 
like? And what should be the key 
things features of any residential 
development? Consulting people 
is never an easy task, but at the 
current moment it is even more 
challenging. We are unable to 
plan public meetings or large 
gatherings, so we need to be 

inventive and creative to reach 
out to people and to listen to their 
views.”

The Trust hopes to have designs 
to go to Plymouth City Council for 
approval by March next year. 

Mr. Pipe added: “So please if you 
live in Stonehouse keep an eye 
out for information regarding the 
Millfields Trust new development, 
we will be sending around leaflets, 
inviting comments on social 
media and speaking to groups 
and individuals. 

“Please respond and let us have 
your comments. We want the next 
phase of our development to be 
like Genesis, another beautiful 
building that contributes to the 
continued revival of Union Street.”

Millfield’s project
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There is a war of ideas coming. 
Already skirmishes are being seen 
and battle lines are being drawn. 
On one side we have ‘business 
as usual’ and corporate interests 
asking for tax cuts to boost 
economic recovery - ex-Chancellor 
of the Exchequer, Sajid Javid, has 
urged slashing VAT and national 
insurance to encourage spending - 
and the government has advocated 
for radical reforms to planning to 
aid recovery. Requests for more 
‘deregulation’ are sure to follow.

On the other we have a movement 
suggesting we should ‘Build Back 
Better’ and take this opportunity 
to re-think our economy post 
Covid-19 with a green new deal, 
investment in public services and 
enhanced protections for jobs.

This fight will be seen in sharp 
focus on our high streets. As I write, 
shops are starting to re-open. 
Proprietors are anxiously waiting 
to see if they are viable in this 
post-lockdown world of socially 
distanced shopping, floor stickers 
and plastic till barriers.

Even before lockdown the high 
street was struggling with many 
big-name retailers closing or 
desperately re-negotiating rent 
and rates to try to stay afloat. What 
will emerge in our city centres over 
the next few months is guesswork 
– will people dash to the shops to 
frenziedly spend? Or will there be 
a painfully slow return to some 
kind of new-normal? Or will the 

high street recover at all, as people 
realise they can do even more 
online than they thought possible? 

Over the last few weeks we’ve 
seen shopping centre chain Intu, 
owner of Lakeside, Essex, The 
Trafford Centre in Manchester and 
The Mall at Cribbs Causeway warn 
of financial troubles. A staggering 
80% of retailers are predicted to 
have missed rental payments this 
last quarter. Boarded up shops 
seem more likely in the near future 
along with significant job losses.

So, what’s to be done: massive 
tax cuts and de-regulation or 
investments and policy innovation 
to invigorate our high street 
economies? Well one solution 
could be to stimulate and 
encourage ‘community businesses’ 
to take over our shopping districts 
and lead a kinder, more human-
centred, economic recovery.

A community business is defined 
as a firm that is accountable to 
its local community and one 
that reinvests its profits to create 
positive social impact. Examples 
include community pubs, farms 
and shops but there are also 
community owned ferry boats, 
call centres, theatres, sweet shops, 
breweries, energy suppliers, 
libraries and more. There are over 
9,000 across the UK and around 
1,800 in the South West. Here in 
Plymouth a well-known example 
is Nudge Community Builders who 
took over an old pub and turned it 

into a thriving community space.
Community businesses have 

proved to be resilient and 
resourceful during the Covid-19 
crisis with many becoming the 
nerve centres of local community 
responses and thus they are much 
less likely to have closed or be 
empty. Community businesses are 
also more likely to pay more fairly 
and deliver returns for local people.

How could we stimulate more 
community business? First, the 
government could legislate to help 
put high-street properties directly 
into community ownership. 
Second, councils should develop 
long-term strategies for their high 
streets. Third, to build more vibrant 
high streets, the government 
should support a new wave of 
local, community and social 
entrepreneurship. Finally, we 
should all recognise that it is the 
businesses on a high street or in a 
city centre that give these places 
liveliness and value.

Ed Whitelaw, Head of Regener-
ation and Enterprise at Real Ideas 
Organisation is leading a commu-
nity business start-up programme, 
funded by Power to Change, in the 
city. To help develop more com-
munity businesses he said: “We 
have about twenty potential com-
munity businesses in the pipeline. 
They need investment and more 
support, but ownership of assets is 
key. We need to see more assets in 
the community’s hands rather than 

owned by distant landlords. Money 
then generated in these assets will 
stay in the local community and 
recirculate to do more good. Com-
munities then have power, control 
and more influence.”

The things we value the most are 
often hardest to measure – love, 
community, health, nature. If noth-
ing else the Covid-19 crisis has 
shown us these are more important 
than the economy. Covid-19 has 
also shown us that, far from there 
being no such thing as society, 
community spirit lives on in abun-
dance. We need jobs of course and 
that’s where community business 
can help.

Amy Cooper, Programme Co-or-
dinator at Real Ideas Organisation, 
who works with Ed supporting 
community businesses said: “Peo-
ple want purpose and meaning in 
their work and home lives. We want 
to earn a good living and also to 
feel we belong. This is the great of-
fer of community business.” 

We need an economy that is bet-
ter for people and better for the 
planet. Going back to business as 
usual will only compound inequali-
ties and make any economic recov-
ery more fragile. Community busi-
nesses can be at the heart of this 
revival – they are right where we 
need them to be on the high street 
and in city centres. If government 
listens more to communities and 
not just to corporate interests, we 
can: build back better.

Business as usual would not work
By Gareth Hart, Director, Iridescent Ideas CIC and Chair of Plymouth Social Enterprise Network 

The Real Ideas Organisation has 
been busy reviewing its services 
during the lockdown to make sure 
it is delivering exactly what people 
want when it reopens.

The organisation has made layout 
changes at Ocean Studios, adding 
some facilities, and are working on 
a new way to provide food and a 
café offer across the building.

The Ocean Studios café will be 
remodelled and the exhibition 
space made more flexible with new 
exhibit hanging equipment.

A new print room has been 
created merging linocut facilities 
with letterpress printing and new 
workspaces are being introduced 
for creatives to collaborate.

Claire Honey, Real Ideas’ Head 
of Cultural Experiences said: 
“We’re really looking forward to 
welcoming people back to our 
creative spaces.

“We’ve made good use of time 
during lockdown to review how 
we’re using our buildings and to 
think about what else they can 
do to offer people the things they 
might want and need in a post-
Covid-19 world.”

Ocean Studios will be the first 
space to open. They are working 
towards mid-August (Thursday-
Saturday 10am-4pm) ready for 
their first event, the Native Makers 
market on August 15.

“We’re putting special measures 
in place for that event to control 
numbers and we’re introducing 
outside seating in our courtyard to 
give people the option to be inside 
or outside, depending on where 
they feel most comfortable.”

RIO is also working on C-Space in 
Newquay and Devonport Guildhall 
in Plymouth, but it’s unlikely that 
either of those spaces will be open 
to the public before September.

Real Ideas is also introducing a 
new membership scheme that 
gives access to the Ocean Studio 
facilities; details from https://
realideas.org

RIO review 
of services 
during 
lockdown

Above: the new print room at Ocean 
Studios

Plymouth Play Scrapstore will only 
reopen to the public when staff and 
volunteers are 100% certain that 
customers will be safe.

Manager Rachel Bleek says that 
because it’s such a ‘chaotic place’ 
it’s taking time to devise ways to 
introduce social distancing for 
activities, but when it does reopen 
the two-metre rule will remain in 
place.

The sheer volume of stuff has 
made it difficult to find ways of the 
public handling and inspecting it 
safely.

The store has remained busy 
during recent months making 
up Summer Play and Create and 
Active Bags that contain materials 
for creative play such as scrap 
fabric, pencils and bubbles. 

Alongside this they have also 
been providing much needed 
supplies for soup runs, community 
projects, scrubs, uniforms, and 
material for face coverings.

Rachel said: “We have a rough 
idea in our heads when we will 
reopen, but it won’t be very soon. 
We have to be one hundred 

per cent certain that staff and 
customers will be safe.”

Community group leaders can 
ring the store for an appointment 
to take away materials but only if 
the project is appropriate.

The Scrapstore is also waiting 
to install a new solar energy 
sign made by Art and Energy, 
whose vision is to transform the 
look of solar panels through art. 
The project was part of Nudge’s 
Creative Civic Change programme, 
which included sprucing up 
Scrapstore’s van.

Scrapstore to open 
only when it is safe

Above: the Scrapstore’s solar sign and far right, their branded van



40 GEORGE PLACE, MILLBAY

YOUR LOCAL CAR SERVICING & REPAIR EXPERTS

View customer comments and book online at 

www.whitesautocentre.co.uk 

or phone 01752 255448
Winner of the Swift Award for Best Customer Service in Plymouth

The London Taxi Company 
approved service dealer

MOTs Public and Taxis, 

servicing, brakes, exhausts, 

welding, shock absorbers, 

clutches, tyres, batteries, cam 

belts, diagnostics and more.

Is your MOT due?

We are members of the 
Good Garage scheme

Be assured we work to a 
strict code of conduct and 
will always have your best 

interest at heart.

Large secure car park
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Device mend and repair scheme 
helps 30 families get online

Nudge’s new Mission Statement
Nudge is rewriting its Mission 
Statement and would like you to 
make a comment on it.

The new statement is:
The Nudge vision: Union Street - a 

street the whole world loves - the 
lights are on!

The Nudge mission: We spark 
lasting change in surprising and 
enterprising ways.

The Nudge aims are: 

1. Place; we nudge local buildings 
and spaces to feel safe and loved.

2. People; we nudge local people 
to be brave, creative, resilient and 
healthy.

3. Power; we nudge local and 
national change by using our voice 
and leading by example.

If you would like to comment, 
email Hannah, Wendy or Laura at 
hello@nudge.community.

More than 30 families have been 
supplied with digital devices so 
they could get online following a 
collaboration between Nudge and 
the Plymouth organisation Borrow 
Don’t Buy.

Borrow Don’t Buy—Plymouth’s 
Library of Things—was shut over 
the Covid-19 period but continued 
to push the sharing agenda in 
other ways by partnering up with 
Nudge to bring up-cycled tech 
to Stonehouse people who really 
need it.

The Stonehouse project began 
with Nudge appealing for people 
to donate their old or unused 
digital devices which were then 
repurposed and recycled by Borrow 
Don’t Buy.

Wendy Hart of Nudge said: “We’re 
aware of families all trying to use 
one smartphone to do school work 
with three children. 

“We were hearing about people 
self-isolating who don’t have 
access to digital devices to help 
them connect with their family and 
friends which can be devastating 
for their mental wellbeing.

“We wanted to help everyone to 
have access to get online and use 
our free Union Street Wifi, so we 
teamed up with Borrow Don’t Buy 
to refurbish donated devices and 
distribute them to families and 
people in Stonehouse.

“Together we can share our 
resources and help more people to 
get on-line and feel connected.”

Plymouth City Council’s Good 
Neighbour volunteers and 
volunteers from Nudge’s Covid-19 
Helpline picked up the devices, or 
they were dropped off at Union 
Corner during Corner Soup Days.

The devices, such as old 
tablets, smart phones, laptops or 
computers were cleaned, repaired, 
wiped of any existing files, 
uploaded with new software, and 
PAT tested so they were ready to 
help new people get on-line.   

Once ready, the repurposed 
devices were put into special 
storage bags made by volunteers 
which sometimes included a 
personal letter from the old owner 
on why they donated the device to 
the new owner.

Wendy added: “One family said 
thanks so much for the laptop and 
putting up with me not knowing 
how to use it! I am now paying my 
bills online at home and the kids 
are doing school work without 
being forced.”

It costs between £30 and £100 to 
repurpose a device and donations 
are being accepted at Nudge by 
email at hello@nudge.community 
or call Wendy on 07868728298.

According to a recent report 
78% of people said contacting 
people via digital tech online 
was a key factor to coping during 
the COVID-19 crisis. Yet digital 
inequality is rife in poorer parts of 
society.

Marsha de Cordova, shadow 
secretary of state for women and 
equalities, recently called for the 
government to take action to 
reduce the inequality of provisions 
in phone and Internet service 
during the crisis. 

Wendy said: “And we agree, 
but here at Borrow Don’t Buy we 
believe in a sharing economy, in 
community and in kindness. Which 
is why we’re running this fantastic 
project.”

Nudge had reports of families who 
were trying to home educate with 
only one smart phone between 
three children. On one day eight 
families came into the Clipper for 
help and had 26 children between 
them.

The Nudge team had more than 
100 devices donated to them, but 
in some cases the repair process 
can be slow because of the quality 
of devices donated.

Above: the Nudge advert asking for 
donations of unused devices. 
Right: a Stonehouse family receives a 
laptop computer to help their children 
get online to do their school work.

HELPING
EVERYONE
GET
ONLINE!

IN PARTNERSHIPS:

Nudge Community Builders

Borrow Don't Buy

Find your unused
digital devices

Contact Wendy at 
078687282987

We pick up your
donation, refurbish it,
PAT test and put it in
a lovely handcrafted

bag

We will deliver it to
someone in need to

help them get online. 
 

#inthistogether

(Drop off at Union Corner available)

SUPPORTED BY:

Plymouth City Council 

Good Neighbour Scheme

BDB
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Colour and joy on Union Street

Above: Tom Loveder’s Multiversal Community Canopy in Palace Square

Above: The Plymouth Design Forum’s exhibition 400x400Above: Wonderzoo member Pete Davey introduces Wonderqueue

Art is popping up the length of Union Street as 
part of Nudge’s Creative Civic Change project. 
Here’s a run-down of what is new and planned.
Artist Tom Loveder of Free Radical 
Creations came up with his idea 
for the Multiversal Community 
Canopy (MCC) pictured right, 
during the dark days before 
Christmas last year and thought 
having a form of permanent festive 
decorations may be an idea. 

It was at the time of the One 
Window Show at Union Corner and 
he thought it was a beacon of light 
between the city centre and the 
upcoming Illuminate Festival.

He said: “I found myself thinking 
about when there was a lack of 
colour and how that could be 
changed.”

The penny dropped after the 
call-out on Nudge’s Instagram 
offering a chance to bring a 
sparkle to Union Street, and as a 
photographer who likes to find 
connections, he linked the words 
‘colour and joy’ to the annual 
Union Street Party.

He teamed up with Street Party 
photographer Calvin Bedford, who 
supplied the photographs, and 
the result is a glittering canopy 
of images of the Street’s most 
colourful event.

The Plymouth Design Forum’s 
400 x 400 Instagram Challenge 
is growing as more exhibits are 
added to the hoardings on Union 

Street. The challenge for Plymouth 
designers is to come up with work  
associated with a designated 
word related to the Mayflower 
anniversary.

The Community is Kindness 
campaign posters which are in 
Palace Square are part of a national 
scheme across 10 cities. Download 
a poster from the Nudge website.

Local collective Wonderzoo 
joined the fun and brought you 
Wonderqueue in the form Pete 
Davey reciting poetry to people 
queuing outside Union Street 
shops when the lockdown eased.

Look out for the aliens coming in 
the form of knitted creatures that 
were created during Nudge Zoom 
meetings – download the Alien 
Activists pattern from their website 
and drop them in at Nudge to add 
to the collection.

Appearing later this autumn will 
be work by Igneous Interactive 
who will create characters that 
represent communities for an 
interactive augmented reality 
experience on the exterior of the 
Palace Theatre.

And get involved with Will Luz’s 
‘A Pavilion for Us’ which is a co-
commission between Nudge and 
Visual Art Plymouth. More details 
are on Page 11.

Above: Igneous Interactive’s work Above: The Aliens have arrived
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Union Corner garden 
comes into full bloom

The Plot is back in business after 
the coronavirus lockdown with an 
appeal for volunteers to help get 
the building ready for two local 
social enterprises moving in.

The Mountain Bike Collective, is a 
CIC who are using mountain biking 
to improve outcomes for people 
across Plymouth. They run courses 
for adults and young people, aged 
8-17, with the aim to improve the 
understanding of how maintaining 
an active, healthy lifestyle can lead 
to positive future outcomes. Follow 
them on social media and at www.
thembcollective.org.uk.  

And Diversity Business Incubator 
CIC, run by Jabo Butera, is a busi-
ness hub for Black, Asian Minority 
Ethnicity (BAME) entrepreneurs 
living in Devon, offering compre-
hensive and sustainable business 
support, enabling their new ven-
tures to thrive. DBI is creating an in-
ternational  food court, Jabulani at 
the back of The Plot, it will be filled 
with diverse international cuisine 
for everyone to try.

Jabulani is applying for the Gov-
ernment scheme of a £10 discount 
per head on the food you eat-in on 
a Monday to Wednesday.

Nudge is also going to have a 
patch in the building, and will be 
installing an office in a garden 
shed. From September Plymouth 
University will be back with Plot 
34, a health tech project from the 
greenhouse.  

With new signage on the front 
and back of the building, a new 
floor and fresh paint on the walls, 
it is shaping up to be an interesting 
allotment of  activity.

 We are really excited to see the 
businesses we have been working 
with for a while now, move in and 
get started. 

The Plot is really coming together 
as a place where social enterprises 
and small businesses can start up 
and grow together. We can’t wait 
to see the collaborations and cross 
pollination that will happen in the 
space and for our neighbours to ex-
plore the building.

Meanwhile, we would appreciate 
help from volunteers.

The walls in the Plot need a lot of 
white paint, scraping and cleaning. 
Doors need glossing and a lot of 

first coats need seconds. Even if you 
just do an hour it all adds up.

Are you DIY savvy? If so, we need 
some locks, latches and handles 
installed on a few doors. We have 
ledges to smarten up, a shelf or two 
to put up, a picket fence to make. 

If you can help with any of these, 
fab. We have a range of attach-
ments but are missing a person to 
do the job.

At the back we have large bi-fold 
wooden doors that need patching 
and which doesn’t quite open right. 
If you would like to have a go at 
fixing it up for us, let us know. Get-
ting it working better would make 
a big difference, and popping out 
some of the wooden panels and 
replacing them with glazing would 
be even more amazing! We need a 
carpenter or tinkerer sort of person.

We inherited an old safe when 
we took on the building, it needs a 
good scrub up and a shine to make 
it a feature. Perfect for someone 
just popping in for an hour or two.

If you can’t come in, then why not 
make us a textile veggie at home? 
The Plot is based on an allotment 
theme and we would like to fill 
nooks and gaps in walls and pots 
full of home made plants.

Textile carrots are easier for us to 
keep than real ones. Please recycle 
what you have at home or use our 
friends at Plymouth Scrap Store, 
potatoes from that old jumper, 
tomatoes from t-shirts, crocheted 
daisies - we will love them all. Check 
Pinterest for some inspiration.

We have eight beautiful vintage 
wooden market tables, but they 
need a bit of TLC, sanding, connec-
tions fixed and varnished. Can you 
give one or two an update?

Do you love organising? We have 
a lot of stuff and accumulate things 
quickly, so can you come help us 
make it easier to find everything? 
Label things up and find a home for 
things to make sure they get used 
another day.

Extinction Rebellion made a giant 

fish for people to put their plastic 
bottles into to recycle. It was out-
side for a long time and is starting 
to get a little dull and fragile. Could 
you get it looking lovely enough to 
have out in The Plot? Perhaps weav-
ing in some colourful scraps, paint-
ing her eyes - give her a makeover.

To cope with the ever-changing 
guidelines, we need some move-
able low partition walls. We’ve 
saved some old green flooring that 
could work well but it needs clean-
ing and fitting together.

If you prefer to be outside right 
now - our wooden windows and 
doors on the front of The Plot are 
really dry, and they need a sand and 
wood treatment to keep them go-
ing for a few more years.

We have a beautiful parquet floor-
ing at the front of the Plot, which we 
have fixed, sanded and treated but 
we have a few holes still missing. 
We want to fill them with interest-
ing bits and resin over them, is this 
something you could help with?

Can you help Nudge get The Plot ready?
Laura Kelly writes on how 
Nudge is preparing for the 
next phase of The Plot

Above left: getting The Plot ready for opening. Above right: Jabo Butera with Simret (left), a specialist in Eritrean cuisine and 
coffee, Bridget (centre) , who runs a clothing brand, and Hannah Sloggett of Nudge (right).

Since the start of the year we have 
been improving Union Corner, 
giving it some love, and the past 
month we tackled the garden, 
writes Laura Kelly. 

When Union Corner was brought 
back into use, the dream was to 
have grass and four years later it 
finally came true. 

We cleared out the rubbish, 
levelled the ground and bought 
some gorgeous turf, weeded, re-
potted plants and rediscovered a 
fab cherry tree as we went along. 

It is flourishing and feels very 
special to have grass in an urban 
environment.  

We also got new signage, sign 
writer Camilla Rose who is based at 
Flameworks has done a great job. 

A haiku poem now sits above the 
doors and was created with input 
from everyone who uses Union 
Corner. 

We still have jobs to do but it is 
growing and being cared for more 
every day. 

All other activities stopped at 
Union Corner over lockdown 
except Soup Corner, who stepped 
up and were giving out food five 
days a week, serving over 1700 
bowls of soup. 

They have had lots of lovely 
donations from people popping in 
and local businesses, food, coffee, 
cake and lots of clothes to give 
away - all making it easier from 
them to keep going and grow. 

A socially distanced Manor St 
Market returned at the end of June. 

Taking the first steps to return 
some activity to the street, it was 
great to see regular stall holders 
and friendly faces at a distance 
after months of staying at home. 

Follow along on Facebook as 
things start happening more. 

Above: the new signage by Big Ups

Above: planters with artwork by Pete 
Clayton; above right, volunteers hard 
at work; and below right, a section of 
the completed garden
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Spring completion for Boulevard
Work on the Millbay Boulevard 
is scheduled to be completed in 
spring next year after being held up 
during the coronavirus pandemic.

Contractors have now resumed 
working on the project that forms a 
major part of Plymouth’s Resurgam 
programme.

The £6m scheme which links 
Millbay Docks to the city centre 
is central to the Mackay Plan and 
also key to Plymouth’s climate 
emergency plans.

Huge drains and soakaways have 
been installed to prevent local 
flooding and deep bore holes have 
been drilled to utilise ground source 
heat for district heating to serve 600 
homes.

Once finished, the one-quarter 
of a mile northern stretch of the 
boulevard will be pedestrianised 
and tree-lined and have a cycle 
path. It will be double the width 
of the current Bath Street and 
paved with distinctive high-quality 
materials.

Contractors are currently digging 
the deep tree pits in what are 
called Rain Gardens—a technique 
that manages run-off rain water to 
prevent flooding.

Rainwater is first used to irrigate 
the varieties of hardy coastal plants 
and ever-green trees alongside the 

Above: Work underway on the area at the junction of Union Street and Bath Street 
that will be known as the Pink Triangle where community events will be held.

Above: A computer-generated illustration of how the Boulevard will look

walkways, then taken out to sea in 
large sewer pipes.

A new public square is being 
constructed at the junction of 
Union Street and Bath Street called 
the Pink Triangle because of the 
colouring of the paving. The space 
has been designed for community 
events and festivals.

Richard Bara, Plymouth City 
Council urban designer said most 
of the difficult work had been 
completed, including demolishing 
the Union Street footbridge, 
constructing the drainage system  
and taking a slice off the Pavilions 
building.

The next phase will be the 
redevelopment of Bath Street 

West to include 323 homes, the 
part-demolition of Plymouth arena 
(Pavilions), a hotel and shops. Plans 
for Bath Street West include 300 
new homes and offices and shops.

Council officials are currently in 
talks with the remaining businesses 
on Bath Street —the Crash Manor 
Club, County Tyres, Challenger 
Tyres and the Shekinah shelter—
but a major problem is that there 
are so few suitable premises for 
relocation in the neighbourhood.

Cllr Sue McDonald welcomed 
anyone who chooses to live near 
the Boulevard and said: “The idea 
of Millbay being and urban village 
by the sea within Plymouth as an 
Ocean City is wonderful.”

Makers HQ and Plymouth College 
of Art answered an urgent call 
to make personal protective 
equipment (PPE) for local doctors 
during the Covid-19 crisis.

They stepped in when Dr 
Amanda Harry of the West Hoe 
Surgery approached PCA with an 
innovative solution for protection 
for non-intensive care staff.

Heather Martin, senior lecturer 
and subject leader BA (Hons) 
Fashion led a group of students 
who came up with a new design, 
which was tweaked by Sophie 
Glover of Makers HQ.

The gowns were made from 
polypropylene that is used for 
privacy curtains in GP surgeries; 
it is strong and can be washed or 
cleaned with bleach.

They were sent to Devonport 
Hospital and a Liskeard care home, 
where some are still in use despite 
being washed more than 20 times.

Heather Martin said: “I was really 
happy to be a part of this project 
where our BA Fashion design 
students and Makers HQ worked 
together to make things better and 
easier for NHS staff.”

PCA hopes to work with Plymouth 
CIC Sentinel Healthcare from this 
autumn making masks for medical 
use as a longer-term project.

Makers HQ and 
art college team 
make PPE

Above: Sophie Glover of Makers HQ with the gown that was designed by students

The Box wants your 
Covid-19 memories
The Box wants to capture your 
memories of coronavirus to create 
a record for future generations to 
understand how and why our lives 
changed in 2020.

It wants to hear the experiences 
and voices of Plymouth residents 
and workers of all ages. These 
could come in many forms, 
including diary entries, video 
blogs, videos, poems, songs or 
creative writing pieces.

How have you felt during this 
time? How has your community 
pulled together? Were you a 
key worker or carer during the 
lockdown? Did you find home 
schooling a challenge or a joy? 

Let the Box team know. The 
submissions will then be gathered 
together, and the COVID-19 
memory box will form part of the 
city’s archive collections.

Nicola Moyle Head of Heritage, 
Art and Film at The Box, said: 
“Coronavirus has changed all our 
lives and it’s incredibly important 
that we grasp the opportunity 
to record this unique moment in 
time. We would love to hear from 
you and can’t wait to read your 
stories and see your pictures.”

Although the project is aimed 
at residents of all ages, a specific 

element will be to create an 
archive relating to the experiences 
of Plymouth’s young people during 
the period of disruption caused by 
the coronavirus.

The COVID-19 Memory Box 
project is running alongside a 
photography competition called 
‘A New Normal: Life Through a 
Lens’, which is aiming to capture 
what life has been like during 
lockdown and in the phases that 
have followed as restrictions have 
started to ease.

The deadline for submissions is 
Sunday September 6. They will 
form a new archive for the Box 
Plymouth and may be used in 
future local history projects and 
exhibitions.

Remember The Box is currently 
closed, so do not send anything 
by post or leave anything at the 
museum

Instead, you can upload up to 
10 items at any one time. Photos 
should be no more than 10mb in 
size. Videos should be no more 
than 50mb in size.

To add your submission to the 
Plymouth’s COVID-19 memory 
bank visit https://plymouth-self.
achieveservice.com/service/
Covid_19_Memory_Box
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The live music scene with Chris Muirhead

propping up their overpaid 
gatekeepers, persisting the old 
hierarchical structure of the Arts 
that benefit only the very few? 

Or will everyone be able to apply 
and benefit from that money?

Will touring diminish, and shows 
be focussed on artists local to their 
area? Or will we see smaller band-
in-a-van groups able to travel 
but the larger travelling parties 
grounded? 

How will the infrastructure of 
touring crews be looked after if 
this is the case? If things do remain 
more localised as the touring of 
larger crews and artists remains 
difficult, will we see a renaissance 
of the smaller venue? 

The smaller venue that will now 
have its capacity slashed from 300 

to 50, for example, which would 
have needed regular sell out nights 
to keep going pre-lockdown, but is 
far from unfamiliar of gigs with less 
than 50 punters present? 

Is it time we included live music 
venues in the Neverspoons app? 
Time we accepted the fact that 
ticket prices to local shows need 
to go up, considering they haven’t 
changed much since I started 
going to gigs at the Cooperage in 
1995? 

There is a lot of talk about how 
we ‘build back better’ following 
this crisis, so how do we want 
things to change? 

I think that we can learn from 
groups that developed organically, 
pre-Covid, in response to the 
interminably difficult financial 

reality around being an artist in 
austerity Britain. 

For example, CAMP in the visual 
arts and GMAP in music – both 
groups include cross-sector 
membership of artists, promoters, 
venue representatives, producers, 
curators and digital media 
developers. 

It is with this cross pollination 
that we will improve on the old 
scene, in my opinion. Especially if 
new groups can develop into deep 
and effective community networks 
like CAMP has done, built upon the 
slow realisation that we are right 
next door to each other after all 
and when we need it, we are there 
for each other. 

Over lockdown we saw the 
emergence of groups like 
Devon Scrubs, Plymouth Labour 
Community Volunteers PPE & 
Plymouth Pie Lunches that proved 
what we all secretly knew all along 
– we are not inherently selfish and 
lazy, but helpful and innovative.  

So how could this work from a 
live music scene perspective? Do 
we begin a promoter or venue 
cooperative that works to bring 
events to our cities as a community 
instead of leaving it in the hands of 
individual promoters and venues 

to do all the hard work? 
Do we utilise online solutions 

like the amazing Plymouth-based 
beataboutmusic.com site, where we 
can connect with other likeminded 
music fans, plan how to fund and 
organise the infrastructure of the 
new music scene from behind the 
curtain - outside of the usual social 
media quagmire where we just 
talk about ourselves and post bad 
photos of gigs, instead of working 
out how to create a resilient scene 
for all of us?  

I am beginning to believe that 
in general, it is time to look to 
each other for answers about 
how to proceed with how we 
want society to be after all of this 
turmoil; turning to our leaders and 
expecting them to have answers is 
not working. 

They need us to show them what 
it is we want, and then we need to 
go ahead and organise, cooperate, 
formalise into groups - and build it.

For more information regarding 
GMAP (Grassroots Music Alliance 
Plymouth) please contact: 
christopher.muirhead@outlook.
com

For more information regarding 
CAMP please see: www.camp-
plymouth.org

Solution to post-lockdown recovery is in us
We are told the lockdown is 
beginning to ‘ease’, we are offered 
a tenner off some mid-week 
restaurant food, the Neverspoons 
app passes 50k downloads and 
the Government announces that 
the arts are to receive £1.57 billion 
to see them through; Q Magazine 
shuts down. But a 10 year old 
makes a zine called Pint Sized Punk 
that gets interviews with IDLES and 
Manics and sells out worldwide. 
Completely ignoring all of the 
mistakes that have, in my opinion, 
clattered us down the lockdown 
hill over the last 4 months, these 
are interesting times.   

So, how far will live music events 
be able to ease open? Will we see 
venue staff needing to behave 
like a police force to ensure social 
distancing, or will it essentially 
come down to trust and the ever 
repeated ‘common sense’? 

A lot has been pontificated 
about how the larger venues will 
struggle to break even, given 
the astronomical costs involved 
in keeping something like the 
Royal Albert Hall running, whilst 
maintaining distancing. 

Will a large proportion of the 
government money disappear 
into those big top institutions, 

A temporary artwork is to be made 
in Union Street for the Union 
Street Party and the Plymouth 
Art Weekender that explores the 
theme of togetherness.

‘A Pavilion for Us’ will be an eight-
sided temporary structure like an 
oversize, modular dressing screen 
or room separator that will appear 
at different sites on the street.

The octagon will be made by 
William Luz, an artist from the  
West Midlands, who now lives in 
Plymouth.

It is a project for Plymouth Art 
Weekender 2020 commissioned by 
Visual Arts Plymouth and Nudge 
Community Builders, with support 
from Arts Council England and 
Creative Civic Change.

William Luz said: “I am using 
the story and built environment 
of Union Street to explore ideas 
around ‘union’. 

“The commission brief was 
to create a temporary outdoor 
artwork that would bring colour 
and joy to Union Street whilst 
engaging with the street itself and 
the communities around it. 

“I proposed a kind of pavilion 

Plymouth Art 
Weekender 2020 
to go ahead

Art to explore 
togetherness on 
Union Street

or temporary structure that 
could bring people together but 
obviously Covid-19 changed 
things. After exploring the street 
and its history I was excited by the 
notion of Union that underpinned 
the creation of the street and gave 
it its name.”

Some of the work has already 
started to appear on the street, 
including distinctive lime green 
posters near Nudge’s buildings. 

“I am currently in the process of 
reaching out to the community, 
remotely at first, to see what 
‘Union’ means to people. This feels 
especially pertinent now. I am 
relatively new to Plymouth so am 
conscious of not appearing like I 
know what I’m talking about here, 
so the opportunity to meet and 
engage with others through the 
making of the work has already 
been a real privilege.”

The resulting ‘Pavilion’ will appear 
at different sites up and down 
the street at the Union Street 
Party and Art Weekender. Will  
said:  “The structure references 
Victorian decency, more modern 
illicit indecencies and the current 

etiquette of distancing. It will be 
an artwork itself but will also house 
my research and responses to the 
various activities, call outs and 
workshops until September. 

“It will be temporary public 
artwork that is at once a site 
for exhibition, exchange and 
performance informed and 
embellished by local communities. 
It reflects, refracts and broadcasts 

back the street to the street.
“I would like to explore the idea of 

union, and where better to do that 
than Union Street.

“I would like it if you would share 
with me, your idea of union.”

 There is more information and 
detail about the different ways to 
get involved on a special website 
for the project here: apavilionforus.
co.uk  

Above: Posters on the side wall of The Plot exploring themes of togetherness

Emergency funding from Arts 
Council England has rescued this 
year’s Plymouth Art Weekender.

The event will be held from 
Friday September 25 to Sunday 
September 27.

PAW, founded in 2015 by Visual 
Arts Plymouth, aims to grow 
creative activity in the city.

The event was in doubt this year 
because of Covid-19, but all events 
will be socially distanced and safe.

Some work will focus on the 
Mayflower 400 commemorations 
that have been disrupted because 
of the coronavirus pandemic.

PAW co-ordinator Lucy Stella 
Rollins said: “We have a plethora 
of exciting and ambitious artists 
showcasing their work this year with 
listings ranging from exhibitions, 
workshops and dynamic activity 
taking place across the city.”

More information here: www.
plymouthartweekender.com

The new . . .  . . . and the old
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The complex life of Cora Pearl 
Historian Richard Fisher 
on an infamous woman 
born in Stonehouse in the 
19th century

The woman pictured in the last edi-
tion of The Stonehouse Voice that I 
asked you to identify is Emma Eliza 
Crouch. Emma became known as 
Cora Pearl, a celebrity courtesan 
in Paris in the time of Napoleon 
III. This piece explores her life be-
yond this infamous branding and 
includes triggering content that 
some readers may find distressing.

Cora, ‘The Pearl of Plymouth,’ was 
born in 1842 according to her birth 
certificate, but it is thought she was 
actually born in 1835. Emma and 
her family lived in Caroline Place, 
Millbay Road. Her father Professor 
Crouch was a cellist, music teacher, 
conductor and composer of bal-
lads, working locally when he could 
but often travelling to London. The 
Crouch home was full of song, gar-
nering the soubriquet the ‘Music 
Box,’ and Emma was well known 
in Stonehouse as the ‘Singing Fer-
ret’ for her dancing and singing.

In 1847, her father abandoned the 
family and moved to London leav-
ing nothing behind but the debts 
he’d accrued. He remarried and had 
more children, before leaving that 
second family to seek a new musi-
cal career in the USA. Before going 
he sold the rights to the song ‘Kath-
leen Mavoureen’ for £5, the equiva-
lent of about £500 today. It became 
a hit and earned the publisher 
£15,000. During the American Civ-
il War, the song became popular 
among the soldiers of the Confeder-
acy, probably thanks to the touring 
Irish opera singer Catherine Hayes.

Emma’s mother, the singer Lydia, 
née Pearson, moved a new partner 
into their home to help her take 
care of the children. Emma was sent 
to boarding school in Boulogne 
where she became fluent in French 
before returning to London, where 
her mother and sisters had relo-
cated from Plymouth, and moving 
in with her paternal grandmother.

Emma was a woman of intelli-
gence and wit who rebelled against 
the confinement of living with her 
grandmother and was probably 
bored with her job at a milliners. 
One day, she defied her grand-
mother’s cautions about the dan-
gers women faced on the streets 
and went out unchaperoned. She 
was accosted by a predatory man 
who lured her to a local bar where 
he plied her with cakes and enough 
drink that she passed out. He raped 
her, taking her virginity and disap-
pearing, leaving £5 and what she 
described as “an instinctive horror 
of men.”

Emma didn’t return to her grand-

Above: Cora Pearl                                     Picture supplied by Richard Fisher

mother or mother’s homes after 
this trauma and instead rented a 
room in Covent Garden and rein-
vented herself as Cora Pearl. There 
she met club and brothel owner 
Robert Bignell who became infat-
uated with her. She studied the 
lives of the prostitutes around her 
and found they resulted in pov-
erty, degradation, disease and 
death. She was determined to 
be different and made a goal to 
be a ‘kept woman’ of rich men.

She and Bignell posed as a mar-
ried couple and travelled to France 
where she was drawn to the flam-
boyant and outrageous Parisian 
demimonde and refused to return 
to London. She burnt her pass-
port and with little money, fluent 
French, courage and ambition set 
out on a path that led to becoming 
a celebrity courtesan in Paris.

Cora only sought liaisons with 

the wealthiest, her success engen-
dering jealousy among the French 
courtesans who saw her as an 
intruder, a foreigner, lacking the 
correct refinement. She dressed 
with the intent to provoke shock 
and awe, dying her hair bold col-
ours, to match her wardrobe and 
coach, and overdoing her make-up. 
This costume was accompanied by 
a good business head and strict 
terms, including ‘no money, no fa-
vours,’ which earned her respect. 
She determined the course of her 
liaisons as much as she was able, 
deciding when they should end, 
and choosing suitors according to 
their wealth, expecting them to 
fund her extravagant lifestyle. She 
had long relationships with Prince 
Achille Murat, the Duc de Morny 
and Prince William of Orange who, 
allegedly, paid 5000 francs for her 
company, the usual rate being 40 

francs. Cora threw lavish parties, 
dancing naked for her guests, in-
viting them to bathe in champagne 
with her and even, on one occasion, 
serving herself up on a huge silver 
platter. She accumulated a collec-
tion of diamonds and pearls worth 
more than 1,000,000 francs, send-
ing money back to her family, even 
her father in the USA. She flaunted 
her wealth and became an admired 
celebrity with whom people want-
ed to be associated. In 1859, she 
appeared as Cupid in an operetta, 
her costume almost transparent 
and embellished with glittering di-
amonds. The show drew a packed 
audience eager for a glimpse of the 
famous courtesan, but her perfor-
mance wasn’t good, and the show 
quickly closed. Despite this, she 
was still admired and supported by 
her wealthy companions, who it’s 
said she treated like children. She 
ended up owning several houses, 
a stable of horses and amassing a 
fortune of millions.

In 1870, when France went to 
war with Prussia, many foreigners 
fled France, but Cora stayed on.

During the siege of Paris, she con-
verted her mansion into a make-
shift hospital, using silk sheets, 
pillowcases, even curtains as band-
ages. She hoisted the English flag 
to the chagrin of her neighbours. 
This may have been a clever ploy as 
the building survived the siege al-
most intact. Her staff remained but 
her famed horses were sent away 
to safety.

The war was short, but it changed 
the way of life in Paris. The aristocracy 
went into hiding and being a cour-
tesan was no longer so lucrative.

Cora, now in her late 30s, still had 
admirers and one, Alexandre Deval, 
10 years her junior, became besot-
ted with her. His love for her nearly 
bankrupted him and almost cost 
him his life. At first, as a ‘client’, Cora 
enjoyed his attentions but she ulti-
mately grew weary of his fawning 
adulation, remarking that younger 
men were stupid with money. He 
squandered his inherited fortune 
on her while she used him cruelly. 
When she decided to end the re-

lationship, Deval was devastated. 
He threatened her with a gun but 
accidentally shot himself in front of 
her, surviving to rue his stupidity.

This event didn’t go down well 
with the people in Paris and Cora 
lost the sponsorship of some 
of her ‘friends.’ She took flight, 
wandering around Europe, from 
Monte Carlo to London, where 
she was recognised and evict-
ed from the Grosvenor Hotel. 

She returned to Paris but her 
days in the limelight were over. 
Funds ran low and she found it 
was no longer easy sell her servic-
es. Her eyesight was failing and 
sometimes her makeup was ap-
plied so haphazardly she looked 
clownish. She became reclusive, 
abandoned by those who’d praised 
her previously, but she still had 
her wit and business acumen.

She told erstwhile companions 
she was writing her memoirs, per-
haps to elicit payment for keep-
ing their identities under wraps. 
The book was published in 1886 
in French, her clients and friends 
given anonymity with nicknames 
such as ‘Plon Plon’ and ‘Bluckel’.

The book was dismissed as bor-
ing and initially unsuccessful. 
It was printed in English in the 
same year with some alterations 
and generated more interest.

She had become ill with cancer, 
so publication of her memoirs was 
rushed, and she died on the 8th of 
July 1886. The book about her life 
provoked questions and intrigue, 
as did her death. Many people 
claimed they’d attended her funer-
al in St Ouen, but she was found to 
be buried in unmarked grave no 10, 
row 4, as Emma Elizabeth Crouch, 
at Batignolles cemetery, Paris.

Known as the ‘Darling of Paris’ this 
woman from a relatively poor back-
ground annexed the French courte-
sans’ territory, imposing an English 
twist on her liaisons with her wit, 
flamboyance, hunger for money 
and notoriety. 

Her fame lives on now. A restau-
rant in Covent Garden is named 
after her and, strangely, the 
Grosvenor Hotel’s ‘Courtesan’s Bou-
doir’ pays homage to her visit.

In c1922 a bar in Wilmington, 
North Carolina, created a cocktail in 
her honour: one-part Vodka, one of 
crème de violette, fresh lemon juice 
topped up with blanc de blanc 
champagne and garnished with 
edible flowers.

Emma’s favourite tipple though, 
was a sherry cobbler tasting like 
Christmas pudding.

Sadly, there’s no plaque to com-
memorating her in Stonehouse. 
Perhaps there should be? And per-
haps we should be remembering 
her life beyond the supposed glam-
our of a celebrity courtesan?

Trauma

Memoirs

Where is this?
Can you identify this old river 
crossing? 
Answers to stonehousevoice@gmail.
com and the story will be revealed in 
the next edition.

Weary
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There has been so much loss through this 
lockdown; loss of our security, normality, 
freedom, connections to others and the 
physicality of comforting loved ones … 
before we get to the loss of health, both 
mental and physical; then the profoundly 
tragic situation of losing someone, the 
inability to say our last goodbyes, the 
ritual of honouring their life at a funeral 
and to let go. How do we come back from 
this place and recover, to return to some 
semblance of what is normal or at least to 
step healthily into a new type of ‘normal’; 
this adjustment?

Well, loss and the grief it creates has 
stages, it is useful to know and recognise 
them. First there is the initial Shock, which 
can trigger our survival responses of fight, 
flight, freeze, flop or appease… how did 
you respond? I froze, I found it initially 
impossible to function. Shock is closely 
followed by Denial and our inability to 
accept what is happening. We will protest 
against and avoid acknowledging it is 

happening; so we don’t wear the masks, 
we don’t take precautions, we visit our 
families and even say this is a means to 
‘control us’ or ‘it’s fake’, anything but accept 
the truth of what is overwhelming us … 
because if it’s real, that is too scary. After 
Denial comes Anger, and that could be 
aimed at anyone, even ourselves. We look 
for blame. We want to blame someone for 
our discomfort, our pain … because it is 
outside of our control and uncomfortable 
to live with, we discharge it onto whoever 
is close, and why not? This is the survival 
part of your brain trying to protect you, not 
others … it is at this point we need to step 
back and look at where our anger should 
be aimed… not the innocent bystander, 
but at the root cause of our discomfort, in 
this case the virus. Bargaining comes after 
Anger where we play a game of ‘if only I 
did this…’ or ‘if I do this… X will happen’. 
We want to believe we can negotiate our 
world back into its ‘normalcy’ … when this 
fails, and it will, we may loop back into any 

of the previous emotions or descend into 
the state of Depression the next stage, 
which is a place of darkness and inactivity. 
In this place we will put the weight on, 
binge watch TV, drink the alcohol and 
fundamentally stop caring. We stay 
here, trapped in our trauma, periodically 
triggered back to previous stages but we 
don’t move on. To move on, to recover we 
need to make changes and one of those 
changes is the next stage, Acceptance. To 
accept, requires us to ‘let go’ of what we 
cannot control and look at our lives and 
see where we can rebalance, by finding 
gratitude within it and looking for Joy. 

How do we do this in a world that feels 
so bereft? One way is to look at the small 
things in our lives, the things that we 
overlook and take for granted, these are 
the starting points of how we can recover. 
Each day try to find three things that 
spark a positive response (a smile, the sun 
shining, a joke, family/pet, just waking 
up…); write them down, keep them for 

when you feel low, or sit down with your 
family taking turns to talk about what 
brought you gratitude or joy. Make it a 
habit.

The very last stage is the most significant, 
it is bringing Meaning into our lives. 
How we move forward is determined on 
what we take from this experience. What 
have we learned or discovered about 
ourselves? In all experiences there is a time 
for reflection, the possibility of a greater 
understanding of ourselves and the 
opportunity to make changes. 

Be kind to yourself and give yourself 
the time to reflect on what has happened 
and what is continuing to happen. This 
experience does not define who you are, 
but what you do … does! Rebalance the 
negativity that surrounds us with the 
positive that can be found. Be grateful. 
Find Joy.

Laura can be contacted by telephone: 
Ring 07711057776

How to recover from lockdown loss
Better mental health with Laura Ashenford, MBACP, Psychotherapeutic Counsellor 

Call for wreck informationJar bank 
plan to save 
fruit waste

Since lockdown began, the four 
members of WonderZoo (Gabi Mar-
cellus-Temple, Pete Davey, HiP.P and 
Chi Bennett) have been working 
hard to keep art alive in Plymouth. 

They have been running month-
ly online gigs with amazing poets 
and musicians, monthly storytell-
ing workshops with Plymouth and 
Devon Racial Equality Council, 
and an online book group. They 
have lots more in the pipeline 
and are always innovating to pro-
vide platforms for artists to shine. 

There is a new MC running all 
WonderZoo gigs, the multi-talent-
ed artist and writer Chi Bennett. 
Chi hosted her first online show last 
month and created a real extrav-
aganza of talent and good vibes. 
Chi likes to create a welcoming 
and friendly atmosphere and bring 
people together to spread the love. 

From Thursday 30th July, Chi 
will be running the storytelling 
workshop (2-4pm) on Zoom. They 
are held on the last Thursday of 
each month and are free to join. E

Everyone is welcome to come 
along, have a chat and share sto-
ries or poems. Check the Wonder-
Zoo Facebook page (facebook.
com/WonderZooArts) and website 
(www.wonderzoo.org) for details.

Chi has hosted the WonderZoo 
music and spoken word gig, ‘The 
New Abnormal’, 7:30-9:30pm, on 
Zoom and, for the first time ever, live 
streamed on Facebook. The head-
liner joined the gig from Northern 
Ireland, the wonderful multi-slam 
winning poet Elizabeth McGeown.

On Saturday 15th August, Chi 
Bennett and Pete Davey will be 
performing songs and poetry on 
Union Street in collaboration with 

Nudge Community Builders, to 
mark the anniversary of VJ Day. 

On Saturday 29th August, there 
will be an outdoor daytime Won-
derZoo gig on Union Street next 
to the Palace Theatre, at the same 
time as the Manor Street Market on 
the other side of the road. It will in-
clude lots of well-known local mu-
sicians and poets. Robert Garnham, 
an internationally renowned per-
formance poet based in Torquay, 
will be headlining. He refers to him-
self as the “Professor of Whimsy” 
and is a very funny man whose ma-
jor influence is the Pet Shop Boys. 

WonderZoo is in the process of 
working with Nudge Commu-
nity Builders to hold gigs in the 
outdoor area of The Plot, a new 
location taken over by Nudge 
on Union Street. Details TBC.

So, come along to some-

thing and be part of the fun! 
WonderZoo is an Arts Council 

funded organisation, aimed at 
breaking down barriers, creating 
community, promoting equali-
ty, freedom of expression, play 
and experimentation, and are 
against all forms of discrimination.

Wonderzoo moves online

Above: Chi Bennett, Wonderzoo’s host

A marine archaeologist is calling 
for information about a wreck that 
is lying on the beach off Freeman’s 
Wharf adjacent to Cremyll Street.

It is believed it could be the 
wreck of a WW1 British B or C-class 
submarine; a local resident who 
had worked at the former Davies 
& Cann scrapyard in the 1950s 
suggested it was associated with 
the Cable & Wireless company 
which had a base in Stonehouse.

The hull of the wreck can be seen 
at low tide lying with the bow to 
the east and is intact along the 
keel, but the bow is missing. The 
maximum length of the hull is 
37m and the maximum remaining 

width is 5.8m, however the origi-
nal vessel would be much wider.

Almost all hull structure above 
the seabed has been removed so 
only the lower part of the vessel 
remains, to a maximum depth of 
0.5m below seabed level. The re-
mains of an engine bed lie in the 
middle of the hulk.

Mallory R Hass, who is leading the 
research on the vessel said: “This 
would have been a significant fea-
ture on the foreshore at the time 
she was scrapped so it is hoped that 
we will locate a photograph of it. 
Any information about this ship or 
submarine would be appreciated.”

Mallory’s group SHIPS is also in-

vestigating the wreck of an Ameri-
can minesweeper, that is also adja-
cent to Freeman’s Wharf.

The minesweeper YMS-378 was 
launched in 1943 at Greenport, 
New York. The vessel saw action 
during D-Day where she was it by 
German heavy guns and towed to 
Plymouth for repair.

The vessel quickly returned to the 
D-Day beaches but struck a mine 
and was scrapped in Plymouth in 
1947. The flattened stern and parts 
of its bow can still be seen on the 
beach, covered in seaweed.

If  you have  information, email 
Mallory at mallory@3HConsulting.
com or http://shipsproject.org

Above: The wreck of what could be 
a submarine can be seen at low tide 
lying near by  the Royal William Yard

Three artists are developing a 
scheme to find creative ways of 
saving glass jars to address  waste 
and preserve fruit that might be 
thrown away.

Rachel, Dobbs, Tess Wilmot, and 
Carmen Wong, who is currently 
the resident artist at Leadworks in 
Rendle Street, Stonehouse, have 
formed the JarSquad.

The idea is to experiment with a 
currency exchange using glass jars 
with a central bank.

Instead of being thrown away, 
the glass jars could be used to 
store the fruit that grows around 
the area in parks, community 
orchards and people’s gardens, 
in the form of jams and pickles.

People can make deposits and 
withdrawals from the JarSquad 
bank, dropping off or picking up 
glass jars, doing prep work and fruit 
harvesting, making jam, trading 
empty glass jars for ones full of jam 
(or vice-versa).

By doing this they create a 
new experimental ‘currency 
exchange’ and ‘central bank’ that 
gets people thinking about the 
value of the glass jars they might 
otherwise throw away or recycling.

They also plan meetings to 
discuss growing food, foraging, 
food waste and how to make 
different types of preserves.

The three have received funding 
from Street To Scale to launch the 
project.

If you are interested in joining 
JarSquad or understanding how 
it fits into the work that the Food 
Network does, email  rdobbs451@
gmail.com
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The couple settled in Plymouth 
because they thought the city has 
lots of potential and believed the 
rebuilding necessary after Covid-19 
should include sustainability and 
social responsibility.

“So now is the perfect time 
to imagine what Plymouth and 
indeed the rest of the UK should be 
like in an ideal world, not a world 
suffering from prejudice, ignorance 
and paranoia,” they say.

“Our business is raising awareness 
of important issues that we now 
have time to think about because 
of the pandemic.”

New Plymouth is developing a 
limited range of ethical unisex and 
kids T Shirts, which can be recycled, 
and a small range of adult work 
wear.

Chris says: “I don’t have a 
background in fashion, but I am 
a consumer and a parent and I’m 
becoming aware and conscious of 
things affecting the environment 
and the economy, especially 
around fast fashion. 

Plymouth has always been a 
launchpad for discovery but now 

ideas are being launched instead of 
voyages.”

The company has teamed up 
with Makers HQ which is based in 
the former Jaeger Factory building 
in Union Street and is planning to 
launch the adult work wear next 
year.

It is working hard on an ethical 
supply chain and this includes 
sourcing talent and materials from 
Plymouth and rest of the UK to 
produce the durable Made in UK 
work wear brand that will only 
ever produce three staple timeless 
items to combat over consumption 
of fashion - these will be a men’s 
jacket, men’s trousers and a 
women’s boiler suit. 

The garments will be hand made 
using high-quality materials such 
as hard-wearing cotton twill, and 
each will be produced in just one 
colour— navy blue jackets, black 
trousers, and a black boiler suit for 
women.

Chris says: “The products are my 
response to over-consumption. 
With a bit of time and money I was 
able to spend time with MakersHQ 

and develop our business idea. 
What we’re hoping to achieve is 
100% sustainability.”

NEW PLYMOUTH aims define the 
spirit of the UK as an entrepreneurial 
nation as we emerge out of 
lockdown and the EU. 

Chris adds: “It is often thought 
Darwin said that the strongest 
species survive a crisis and that it 
has something to do with how fast 
you run or how big your muscles 
are. 

“The theory of survival might be 
that the most adaptable species 
survive, in other words if it’s not 
possible to survive in your current 
environment then don’t fight or 
run, instead change your normal 
routine and try something new. 

“This is what we’re doing and as 
we navigate through this together, 
we say “Love one another, preserve 
your victuals, keep good company.”

If anyone knows where this quote 
can be found in Stonehouse let 
Chris know and all correct replies 
will receive a free New Plymouth 
t-Shirt—visit website at www.
newplymouthhq.co.uk.

Launching a 
sustainable clothing 
company for the future
NEW PLYMOUTH is a fashion business based 
in Stonehouse that began during lockdown. 
Founder Chris Hahn and Sarah Donaldson 
(pictured right during a recent arts protest) 
reveal why they chose such an unlikely time

Above: woman’s boiler suit made by 
NEW PLYMOUTH

Surviving lockdown Millfields Trust Style

 It began on a Wednesday afternoon 
of March 2020, the murmurs of 
Covid-19 and a potential lockdown.  
Feelings of denial, disbelief, worry 
and what-if’s?  Being a commercial 
landlord, our immediate concern 
was how can we support our 
tenants through this period?  
We are privileged to be a Social 
Enterprise landlord to over 100 
local businesses in Stonehouse 
and our mission is to support our 
businesses, pandemic or not!

Closing our doors seemed alien 
to us.  The shutters of HQ reception 
may have been down until further 
notice, but our team quickly made 
arrangements to set up new offices, 
albeit at our dining room tables in 
our homes.   Our first job was to get 
in touch with each and every tenant 
to make them aware of the support 
they could receive.  Plymouth City 
Council made the Small Business 
Grant Fund very easy to apply 
for and a large number of our 

tenants were able to tap into this 
amazing Government support.  
For this, we thank Plymouth City 
Council for their speed and support 
throughout the process.

We are sad to say that we have lost 
some tenants, with some adapting 
to run their businesses from home 
and some hoping to return when 
their governing bodies allow them 
to safely trade.  We have supported 
some tenants by providing smaller 
business space for the time being, 
and a number of tenants have 
changed their working practices for 
the better as a result.  Many of our 
tenants are sole traders with online 
businesses and have been able 
to access their office and operate 
business as usual throughout this 
time, some of them with business 
booming as a result of increased 
product demand!   Others have 
adapted to the situation by offering 
online courses and classes.  We 
were also delighted to welcome 
our new tenants and key workers 
Aquamarine Medicals, who provide 
occupational medicals for the 
maritime and offshore industries.  
They have even expanded their 

operations during this time.
We’ve been working hard 

too, behind the scenes, putting 
measures in place to provide a safe 
office environment for our tenants 
and visitors when they return. 
We’ve introduced fixed desks to our 
co working space, sanitation points 
at each entrance and exit to our 
buildings and a one way system 
throughout our buildings.  We’re 
creating a new outdoor meeting 
space for anyone to book and we 
have added a new section to our 
website which allows 360 degree 
photos of our vacant offices so that 
people looking for space can see it 
for themselves without having to 
book a viewing.  

Meanwhile, Jason our mainte-
nance person has been looking 
after our buildings and has carried 
out some improvements which we 
hope our tenants will appreciate 
on their return.  You may have seen 
the lights in our HQ reception in 
support of the NHS, Pride and BLM, 
thanks to our tenant and Board 
Director Peter Barlow from Outer-
sight.  We’ve also delivered a wel-
come back gift to each and every 

one of our tenants.
Once again, the HQ shutters are 

up and we are ready to welcome all.  
Longer term we do not know what 
the future brings, but rest assured, 
the Millfields Trust will do our best 
to ensure we support our tenants 
and the local community.

Mandy Toze and Sadie 
Chambers on Millfield’s 
reopening strategy

Above: New tenants Aquamarine 
Medicals expanded to meet growth

A new report giving guidance to 
local authorities about how to 
grow the co-operative economy 
in the UK has been produced by 
Plymouth City Council.

Published by the Co-operative 
Councils’ Innovation Network 
(CCIN), the report, ‘Co-operatives 
Unleashed: from the Grassroots’ 
identifies how local councils can 
facilitate and enable growth in the 
co-operative sector.

Co-operative businesses are 
owned and controlled by their 
members, which can include 
employees, customers or residents, 
giving them a say in how the 
organisation is run. 

There are 23 co-operative en-
terprises based in Plymouth with 
a combined turnover of £18.6 
million and membership of over 
9,500 people.  The council aims to 
double this number by 2025.

The report was written by Anna 
Peachey, Plymouth City Coun-
cil’s economy, partnership and 
regeneration manager, with input 
from other CCIN member coun-
cils, co-operative businesses and 
co-operative development bodies.

Councillor Chris Penberthy, 
Cabinet Member for Housing and 
Co-operative Development, said: 
“We have set out plans in Plym-
outh to double the co-operative 
economy by 2025, in line with the 
co-operative movement’s national 
aims. We’ve created a strategic 
action plan, ‘Doing It Ourselves’ to 
help us achieve this goal, which 
identifies five key growth areas.  

“We’re proud to have used our 
expertise to lead on the creation 
of the national CCIN report – it 
shows exactly what councils can 
and should be doing to support 
member-owned businesses, which 
bring real community benefits.”

The report makes several recom-
mendations for local authorities 
to follow, including: Championing 
co-operative business models; 
facilitating community wealth 
building initiatives; supporting 
co-operative friendly finance; seiz-
ing the opportunity to create new 
co-operatives when new business-
es are initiated by councils; advo-
cating for co-operatives internally 
with an ambassador programme 
and training council staff working 
in economic development so they 
can support co-operatives.

Read the full report at: www.
councils.coop/coops-unleashed 

City leads 
the way on 
co-ops

Laundry@55
Celia’s eco-friendly laundry, ironing 
drop off or collect shop on Union 
Street is working six days a week 
from 08:00-18:00. Large range of 
plastic-free natural deodorants, eco 
cleaning products and eco-friendly 
cosmetics.
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Community focus

Is it a Restaurant? Is it a Coffee Bar? Is it a 
Delicatessen? Guess what – its all of these 
snuck into the upper half of Union Street 
which for some is not the usual place to 
find this little piece of Portugal. 

Owned and run by Pedro and Elsa Rio 
since 2011, A Taskinha successfully moved 
to this location more than a year ago from 
their previous location next door!

By moving to this new site Pedro and Elsa 
enlarged their business by 100 per cent 
adding a serious kitchen allowing regional 
Portuguese cuisine to thrive. 

Portuguese cuisine cooked here is 
robust, powerful, rich and unashamedly 
generous. Based on an open charcoal grill 
the flavours of their home-cooked dishes 
are best eaten with others, sharing and 
savouring with a Portuguese beer or one 
of the lovely House Wines on offer.

The atmosphere is truly un-English 
and relaxed in the cavernous restaurant 
situated behind the Coffee bar and 
Deli fronting Union Street. It’s a place 
I have been visiting for a few years 
savouring an excellent Espresso with the 
local Portuguese clients with Football, 
Portuguese TV nestling in the busy 
atmosphere of this cosmopolitan hub.

The scale of A Taskinha is perfect for large 
format parties, as I have experienced as I 
brought my Wine Club here a while back, 
savouring the excellent combination of 
Portuguese Wine (from around six different 
regions) with Tapas Styled dishes to match.

The last evening I dined was certainly 
filled with larger parties enjoying the 
relaxed atmosphere and generous table 
space.

Our starter was a fiery Chorizo sausage 

A restaurant, deli and coffee bar all in one
Stonehouse restaurants and cafés review by wine and food expert Stephen Barrett

flamed with a Portuguese Grappa served 
in a rustic ceramic dish. I requested an 
opposite flavour to match its funky power 
and was offered some mature ewes milk 
Cheese to add lactic to the palate. Needing 
some wine we tried a couple of Tinto 
House Wines which really helped with the 
overly powerful flaming Chorizo.

Our feast continued with three kinds of 
fish, a flame-grilled skewer of different cuts 
of chunky spiced beef, pork and clams with 
pickled vegetables and fries and salad. 
Prices of these dishes are around £9.50 
each. Our next wines were a Vino Verde 
and a Verdelho both different and aromatic 
enough to match the different styles and 
flavours of the dishes presented. 

With a bottle of coastal House Wine at 
£14.95 you are in a most reasonable priced 
restaurant!

So whether its watching Portuguese 
TV (sport), delving into the lovely Deli, 
sipping a brilliant Espresso or a glass of 
Portuguese wine or dining on original, 
rustic Portuguese cuisine – its all here! 

Served in true family style it should be on 
your list for your next culinary adventure.

A Taskinha is situated at 53 Union Street, 
Plymouth – contact details Tel 01752 
657863 Facebook – A Taskinha. On street 
parking available.

This review was written before the 
coronavirus lockdown and social 
distancing rules now apply.

Local resident Stephen Barrett is a Wine 
and Food Writer and host of Wine Tasting 
Events. Visit via @bistrowineman on Twitter 
and Instagram Stephen Barrett on Facebook 
and LinkedIn.

Leadworks CIC ended the 
lockdown with some wonderful 
news—we were successful with our 
Crowdfunding campaign.
We would like to thank everyone 
who contributed towards our 
cause, and now we can get on with 
transforming it into a more brilliant 
community space.
Leadworks is an innovative 
organisation for grassroots 
community organisations and 

artists in Rendle Street. After a 
lot of blood, sweat and tears and 
incredible volunteers it opened its 
door for last year’s Plymouth Art 
weekender. 
Since then they had built up 
momentum with exhibitions by 
such organisations as Plymouth 
University and Plymouth College of 
Art. We held our first performance 
and Musical Jam night and were 
due to hold these monthly. Our 
‘public sitting room and café were 
becoming the community hub 
we dreamed of but the dreaded 
Covid-19 stopped us in our 
tracks. We had many events and 
exhibitions in the calendar which 
sadly had to be cancelled. We were 
grateful to Plymouth City Council 
for a grant which has helped to 
sustain us during the lockdown, 
and we have worked hard to get to 
the stage where we could reopen 
to our tenants/members on 1st 
July. 
The Crowdfunder money will 
ensure that the warehouse is 
accessible and ready for the next 
stage. We will be opening to the 
public very soon and are thrilled 
that people are back in touch 

again interested in events such as 
dance, exhibitions, support. Again, 
Plymouth Art Weekender will be 
a major event this year with PCA’s 
tutors exhibiting in our main space; 
joined by a group of contemporary 
painters and a group of sculptors so 
we are keeping everything crossed 
that we will be able to welcome the 
public back to the warehouse. 
As vice chair of the wonderful 
Millfields Trust, I have been in awe 
of the support and care that Roger 
Pipe and his team have offered 
throughout this difficult time to the 
many small businesses who have 
been facing difficulties. Millfields, 
Millfields Inspired and Makers HQ 
do so much for Stonehouse, and 
they need to be supported.

The Kintsugi Project (for those of 
us with disabilities who want a life 
not a service) that has a base in 
the warehouse and a community 
garden in Keyham has ensured 
that they kept in touch with their 
community via a Zoom ‘Coffee 
with Kintsugi’ which has been 
a tremendous way of keeping 
in touch and a lifeline for many. 
People with disabilities have been 
disproportionately affected during 

Leadworks’ Crowdfunder success

lockdown as they are in more 
normal times and we very much 
look forward to getting things up 
and running as soon as is humanly 
possible. The community garden is 
very near completion in terms of 
accessibility and, at the warehouse, 
we are very near opening up for 
upcycling, arts, radio and lots 
more. What is more important for 
Kintsugi’s people is that they are 
a full part of the community and 
Leadworks, in conjunction with 
Kintsugi offers that wonderful, mad 
mix of communities.

It seems that online contact has 
been vital but we are also aware 
that not everyone has access to 

this. It has been hard to see so 
many of the hard working and 
vibrant small businesses and social 
enterprises closed and suffering but 
also good to see people’s ingenuity 
and enjoying our first breakfast at 
Cawfee Community café or a coffee 
made by Hutong at their pop up 
venue in the Lord High Admiral. 

Many of us have taken this 
unprecedented situation to reflect 
and re-evaluate our priorities. It 
simply comes down to people and 
communities. This is what makes 
it so important for us all to work 
together to get Stonehouse, not 
only back to where it was, but better 
than ever! 

Above: the Leadworks building in Rendle street

Bronwen Hewitt MBE 
on the importance of 
community enterprises in 
Stonehouse



Puzzles

email stonehousevoice@gmail.com for the answers

Sudoku: place each number from 1-9 once in each 
row, column and 3x3 bold-lined box in the grid.

Word wheel: Can you find the word in the wheel 
that uses all the letters once? For an additional 
challenge try to come up with as many words of 
three-or-more letters as you can from the letters 
on the wheel; each word you make must use the 
centre letter and no proper nouns are allowed.

9 8 3 6
2 1 7

7 9
1

7 4 8 3
3

6 4
5 8 7

1 6 3 2

I
A

N
TM

O

O
E

L

1 2 3 4 5 6 7

8

9 10

11 12

13 14 15

16

17 18 19

20 21

22 23

Across
1 - ___ Widdicombe: English comedian (4)

3 - Famous cricket series (3,5)

9 - Type of dog (7)

10 - Titan who held up the celestial sphere (5)

11 - Red ___ : US oil well firefighter (5)

12 - Bird with a booming call (7)

13 - Fantasy world created by C. S. Lewis (6)

15 - Capital of Austria (6)

17 - ___ Keys: US tennis player (7)

18 - Beijing is the capital of this country (5)

20 - Small imperial weight (5)

21 - Large solitary cat (7)

22 - Castle where Hamlet is set (8)

23 - Gospel writer (4)

Down
1 - Actress in Maps to the Stars (8,5)

2 - Damascus is the capital here (5)

4 - Nick ___ : novelist who wrote High Fidelity (6)

5 - English cricket captain succeeded by Joe Root (8,4)

6 - Hans ___ : German artist who painted Henry VIII (7)

7 - US actress in Thelma & Louise (5,8)

8 - Actor who starred in Two and a Half Men (7,5)

14 - Gnawing mammals (7)

16 - Branched horn on the head of a deer (6)

19 - US state whose capital is Boise (5)
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Meet the Hedgerow Hounds—Tom, 
Connie, Jonah and Lilly (above) who 
are now serving delicious vegan 
food in the back yard of the Clipper.

They’ve arrived to collaborate with 
No Whey! to grow the expanding 
vegan hub in the neighbourhood.

Tom, a former livestock farmer, 
had been a meat eater for 50 years 
before the younger members of the 
family persuaded him to reconsider.

He said: “It’s been an awakening 
and now it’s an ethos that I believe 
in. It’s about the environment, the 
ethics and the climate emergency. 
We have to act before it’s too late.”

Tom and Lilly lived in Stonehouse 
but moved to the family home in 
Cornwood, near Ivybridge, to join 
the other family members Jess and 
Archie, during the lockdown.

There they grow some of the 
fresh vegetables that go into their 
food. Nearly everything they use is 
sourced locally.

Advertise here for as little as £25 
email: stonehousevoice@gmail.com

stone
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voice

PLYMOUTH BREWERY 
AND TAP ROOM

Melville Building, 
Royal William Yard

Taproom open from 
Wednesday – Saturday 12-6pm. 

No need to pre-book, come and have 
a look at what we’ve been working on 

for the last few months. 
Groups of up to six people welcome

Discount for Stonehouse residents

www.steelbrew.co.uk

Ocean Artists Designers Makers 
Markets returning this Autumn!  

Ocean will be hosting its first markets 
since lockdown at Devonport Guildhall as 

part of Plymouth Art Weekender on 25, 
26 & 27 September and Ocean Studios, 
Royal William Yard on November 7 & 8.  
Ocean Artists Designers Makers Markets 
offers a fresh, contemporary take on the 
traditional weekend art and craft market 

experience, showcasing talented designer 
makers, local producers, artists and tech 
innovators from the Southwest and the 

best of the rest.   
Join us in supporting our creative com-

munities and changing the way we shop 
from the root up. 

Ocean Markets is committed to ensuring all 
our events are Covid-19 safe - hand sanitis-
er, social distancing and one ways systems 
will be in place.  We want you to relax and 

enjoy yourself without the worry.


